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MESSAGE FROM

MARKETING CLUB PRESIDENT

It is with great pride and enthusiasm that | extend
my heartfelt greetings to all readers of this special
edition of our magazine. As the President of the
Marketing Club at the University of Vavuniya, | am
both honored and excited to represent such a
dynamic and creative group of individuals.

Our club has always aimed to provide a platform
for students to explore, learn, and excel in the
ever-evolving field of marketing. This year, we
have taken significant strides in organizing events
and workshops that bridge the gap between
academic learning and real world experiences. |
believe that marketing is not just a profession but
an art that requires creativity, passion, and
adaptability. Together, we aim to foster these
qualities in our members, empowering them to

thrive in the competitive business world.

| would like to express my gratitude to all who
have supported our endeavors, and | encourage
everyone to confinue participating and
conftributing to the club's growth.

Let us keep pushing boundaries and setting new
benchmarks for success.

Warm regards,
Naduni Kaveesha
President, Marketing Club
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MESSAGE FROM

EDITOR-IN-CHEIF

Dear Readers,

Welcome to the 3rd volume of *"Marketing Sparks’!
In this edition, we explore some of the most exciting *
trends shaping the future of marketing, including
digital transformations, data-driven strategies, and
the art of brand storytelling. Each article is designed

to spark fresh ideas and fuel your passion for the
field.

I'd like to extend my heartfelt gratitude to our
talented contributors, dedicated writers, and the
Marketing Club team who made this issue possible.
Their creativity and hard work have truly elevated
the confent we bring to you.

We hope these insights inspire your own marketing
journey, whether you're a student eager to learn, a
professional sharpening your skills, or simply
someone passionate about this ever-evolving
industry. As you read, reflect, and absorb the
knowledge, we encourage you to apply these ideas
to your own path.

Thank you for being part of our growing "Marketing
Sparks® community. Let’s continue to innovate,

create, and keep the sparks flying!

Warm regards,
Dilmi Irushika Ekanayake
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In the days gone by, online marketing was just a
new and different way to uplift businesses. It
opened up a new form of media on which the
businesses promoted their products and services.
But within the recent years the significance of
digital marketing has become evident.

But to have integrated digital marketing
strategies working for your business, you should
gravitate towards marketing professionals. They
understand clearly how to utilize data to propel
your business forward. Having such people
around you that advance your journey to leading

position and support you is crucial in this field.

A tech leader who is promoting and

providing advanced solutions to
businesses at national and international
arenas through his digital marketing
expertise is Shehan Selvanayagam, the

Managing Director of LOOPS Solutions.

He holds degrees in several majors that
have helped him to develop discipline,

inventiveness and analytical skills. He has
pursued BSc in Business Management, MSc
in Information Technology, and Chartered
Institute of Marketing.

Shehan initiated his path to the E-commerce

world at Sri Lankan Airlines. It was
September 2005 and he had joined the
company as one of its first e-commerce
executives. Under his leadership his team
built an e-commerce division for the airline.



LOCPS

INTEGRATED

Within six months, the department was raking in
S5 million per month. This success was due to his
multi-faceted professional backgrounds which
he had applied in it.

LOOPS started its journey in Digital Marketing
yec when the market was almost

=

One Awards for Digital Excellence, and many
more.

Today, Shehan continues to be a driving force in
the retail sector. He focuses on expanding
market reach and implementing cutting-edge
technologies to stay ahead of industry trends. His
commitment to excellence and passion for retall
make him a respected leader in the field.
Shehan’s ongoing efforts are aimed at
maintaining a competitive edge and fostering
innovation within the industry.



THE RISE OF
AUGMENTED

REAR l (AR

Augmented reality (AR) overlays digital content onto the
real world through the use of smartphones, tablets, or AR
glasses. Unlike virtual reality (VR), which creates a
completely immersive virtual environment, AR enhances

* the real-world experience by integrating virtual elements
info a user's surroundings. This technology has quickly
gained fraction, particularly in industries such as retail,
automotive, real estate, and entertainment.
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Enhanced Customer Engagement

AR allows customers to interact with products

shopping
experience more immersive and memorable.

in  real-time, making the

Personalization and Customization

AR enables personalized experiences, like
trying on makeup or visualizing furniture at
home, fostering a stronger connection with
the product.

Better Decision-Making
By offering virtual "try-before-you-buy"
options, AR helps customers make more
informed purchases, reducing returns and

boosting satisfaction.

Cost-Effective Marketing
AR campaigns can be scaled easily and are
than
real-time

often more affordable traditional

marketing, with updates and

broader reach.

! -_:-_-

WHY IS AR
IMPORTANT IN
MARKETING?

The potential for AR in marketing is limitless.
It helps bridge the gap between the
physical
brands
interactive, and engaging experiences for

and digital spaces, allowing

to create more personalized,

their customers. Here are a few reasons
why AR is becoming a cornerstone of
modern marketing strategies:

Viral Potential and Social Sharing
AR’s

encourages users to share their experiences,

media

integration  with  social

providing brands with organic promotion
and wider exposure.



AR MARKETING
SUCCESS STORIES

Many brands have already successfully
incorporated AR info their marketing strategies.
For example, IKEA uses its "IKEA Place" app to
let customers visualize how furniture will look in
their home, eliminating the guesswork from
online shopping. Similarly, Nike introduced an

AR feature that allows users to measure their

feet and ensure they purchase the correct shoe
size—a common concern for online shoppers.

In the beauty industry, L'Oréal’s AR app allows The rise of augmented reality (AR) in
users to try on different shades of makeup marketing is transforming the way
virtually. ~ This  has not only improved brands interact with their customers. By
engagement but also increased customer merging the physical and digital
confidence in purchasing the right product worlds, AR allows businesses to create
online, contributing to higher conversion rates. more engaging, personalized, and

memorable  experiences. As  this
technology continues to evolve, the

FUTURE OUTLOOK THE possibilities for brands are endless.

Those who embrace AR in their

EVOLUTION OF AR |N marketing strategies will not only stand

out from the competition but also drive

MARKETING deeper  connections  with  their

customers, ultimately leading to

The future of AR in marketing is promising. As AR technology becomes increased brand loyalty and sales.
more sophisticated, we can expect even more immersive and

interactive experiences. Brands may begin fo incorporate AR into Now is the fime for marketers fo

physical stores, allowing customers to scan products for additional explore the power of AR and use it to

information or unlock special offers. Additionally, as wearables like AR deliver experiences that resonate in

this digital age.

glasses become more mainstream, brands will have new ways to
reach and engage with their target audience.

Furthermore, AR is likely to play a significant
role in the future of advertising. Instead of
static billboards or traditional banner ads, AR
could enable inferactive ad formats where
users can engage with a product directly
through their smartphones.




EMOTIONAL BRANDING

With today's competitive market, brands should do

more than just traditional marketing to build long-
lasting relationships with their audiences. Emotional
branding is one of the most potent strategies that
allow companies to connect with their customers on
a very deep and personal level. By tapping info
emotions, a brand can inspire loyalty, boost
engagement, and rise above the competition.

Unlike traditional branding, which focuses on
product features and benefits, emotional branding
speaks to the wants, needs, and desires of
consumers. It transforms a brand from a product or
service intfo something meaningful to the life of a
consumer. When brands are able to evoke feelings
such as joy, trust, or empowerment, for example, they
forge a powerful relationship with their audience-
one that extends well beyond the realm of simple

commerce.



Because, basically, emotions drive almost each
decision. People will more likely invest in a brand
that makes them feel noticed and special. Consider
how Apple, for example, does not sell innovative
technologies but sells creativity and a sense of
belonging. Or how the "Just Do It" slogan from Nike
may motivate and make customers feel successful
because it identifies them as part of a victorious
team. On the other hand, Coca-Cola focuses on
happiness and togetherness associated with
sharing joyful moments.

Therefore, to realize the power in emotional
branding, a business needs to do the following:
Retell and identify the core values-what emotion
you want your brand to invoke. Tell a story-create a
powerful brand story to which the audience will
attach emotional relevance. Be consistent-ensure
that the message of your brand emotionally is

communicated across all channels.

Other key advantages of emotional branding
include customer loyalty, brand awareness, and
distinction from competitors in the marketplace.
With each passing day, the consumer environment
places greater value on experiences than products,
which essentially makes emotional branding an
ingredient in every marketer's toolbox when trying

to make a lasting impression.

Share a Coke.

Share a feaing

Share a Coke.

Share a fealing

WHY IS EMOTIONAL
BRANDING
EFFECTIVE?

In a world of competition

emotional branding serves
as the difterentiation factor

for companies to make

their brands more than just

a purchase part of their
customers’ lives.

Share a Coke.

Share a feshng

Share a Coke.

Share a feshng
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EXPERIENCE IS THE
NEW BATTLEFIELD

In today’s competitive market, customer experience
(CX) has become the primary differentiator for
businesses, surpassing price and product quality. CX
refers to the overall impression customers have of a
brand based on all interactions, from the first touch
point fo after-sales service. With rising customer
expectations, companies must provide a seamless,
personalized experience to retain loyalty and remain

09

competitive.



Shift to Experience-Centric Models
Instead of competing on product features or price,
companies now focus on delivering exceptional
customer experiences. Studies show that 73% of
consumers make purchasing decisions based on CX,
and 86% are willing to pay more for a superior
experience.

Personalization
Leveraging data analytics and artificial intelligence,
companies can offer tailored solutions, improving
engagement. Brands like Amazon and Netflix lead in
personalization, anticipating customer needs and

providing individualized recommendations.

KEY FACTORS
SHAPING THE CX
BATTLEFIELD

Omni channel Engagement
Modern customers interact across multiple platforms
(in-store, online, mobile apps). An integrated Omni
channel strategy ensures a seamless experience,
enhancing satisfaction and loyalty.

Technology Integration
Technologies like Al, chatbots, and automation help
businesses deliver faster, more efficient customer
support. However, human touch points remain
essential for resolving complex issues.

Employee Engagement
Engaged employees play a critical role in delivering
positive CX. Companies like Zappos prioritize
employee satisfaction, which translates to better

customer service.

As CX continues to evolve, it is the new battleground
where companies must innovate and excel to survive. A
focus on personalization, Omni channel strategies, and

employee engagement will be crucial for businesses
aiming to win customer loyalty in the experience-driven

economy.
10



SUS TAINABILITY
AS A KEY DRIVER

Sustainability  in ~ marketing  involves
integrating eco-friendly. and socially
responsible practices into marketing
strategies, which = can  significantly
enhance a brand's. appeal and trust
among eco-conscious consumers. Here's
how sustainability acts as a key driver in
marketing:

Consumer Demand
Modern consumers increasingly prioritize
sustainability. They prefer brands that
demonstrate a commitment to
environmental and social responsibility.
This shift in consumer behavior makes
sustainability a powerful differentiator in
the marketplace.

Brand Trust and Loyalty
Brands that are transparent about their
sustainability efforts tend to build stronger
relationships with their customers. Ethical
practices in sourcing, production, and
packaging resonate well with consumers,
fostering trust and long-term loyalty.

Competitive Advantage
Companies that incorporate sustainable
practices can distinguish themselves from
competitors. By  promoting  green
initiatives, such as using recyclable
materials or supporting fair trade, brands
can atftract a growing segment of eco-

conscious consumers.




PRACTICAL, & &
EXAMPLESOF
SUSTAINABILITY IN§@ .
I\/IARKETING

GreeT Pclckclglng

»

\

Bronds "l’,isfhg biodegradable of recycloble
packaging reduce their environmental footprint. This
oppékobs l‘rq consumers who_ are cc/ncerned about

waste @nd pollu’rlon i‘i\ }‘ ‘

Y f\ Et |cql Sourcing

\fa_{____
ﬂun"ie\gv\#\o’r source ‘mat fials responsibly and
ensuré fonr labor proc‘rlco? arket these efforts

to bU|Id\i a sfronger connec‘non with socially

Consc%gsl ‘consu X
) - |

Transparency

Openly sharing information about the supply chain,
production processes, and sustainability goals can
build trust. Consumers appreciate brands that are
honest about their practices and progress toward
sustainability targets.

In conclusion, sustainability in marketing is not just a
trend but a critical strategy for building lasting
relationships  with  consumers. By championing
sustainability, brands can enhance their reputation,
meet consumer expectations, and achieve long-term

success.




APPLE AND In today's dynamic marketing landscape, companies must

leverage advanced technologies to maintain a competitive

NVIDIA’S edge. Artificial intelligence (Al) and machine learning are
revolutionizing how marketers engage with consumers. Two
INNOVATIVE leading innovators in this space are Apple and NVidia, each

APPROACHES utilizing Al in unique ways to enhance their marketing strategies.

Apple is known for its commitment to innovation and customer-centricity, integrating Al to enhance
personalization and improve the overall customer experience. A key application of Al in Apple’s
marketing is Siri, the infelligent virtual assistant. Siri enables Apple to gain insights into user
behaviour, preferences, and needs, allowing for tailored marketing messages and
recommendations. By analysing interactions with Siri, Apple can refine its targeting strategies,

creating hyper-personalized experiences for its users.

Beyond Siri, Apple employs machine learning algorithms to
analyse extensive user data from its devices, such as
iPhones and Macs. This data-driven strategy allows Apple
to antficipate consumer trends, optimize advertising
campaigns, and improve product recommendations,
thereby enhancing customer satisfaction and loyalty.
Additionally, Apple’s commitment to privacy resonates with
consumers in an age of heightened data security concerns,
fostering trust and reinforcing its leadership in marketing.




In  contrast, NVidia is transforming

morke’rin'g through Al-driven gnoly’rics qnd NVlDlA,S A )PROACH % Al‘
e e oy 9P POWERED ANALYTICS AND
advancements, NVidia utilizes its powerful AUTO \/l AT|ON

Tensor Core GPUs to process data in real

time. This enables marketers to derive
actionable insights quickly and accurately

from vast datasets, using techniques like NVidia’s marketing strategy emphasizes the use of
natural language processing (NLP), image Al to make data-driven decisions, helping
recognition, and predictive analytics marketers uncover valuable insights from sources

such as social media and customer feedback.
Additionally, NVidia’s Al technologies automate
repetitive tasks, allowing marketers to focus on
more strategic initiatives, thus driving innovation
and maximizing return on investment (ROI). This
proactive approach helps companies identify
emerging trends and optimize marketing

strategies in real-time.

THE FUTURE OF AlIN.
MARKETING - f’

Collaboration and Ethical Considerations

g

trend, as exemplified by Apple and MVidia. |
harnessing Al, companies can enhance p?rnol'i'z'd"ﬁon,

customer engagement, and data-driy, decision-
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CONTENT

MARKETING REMAINS

In the ever-changing world of online marketing,
one thing stays true: "content marketing reigns
supreme”. With billions of websites and social
media profiles out there, it's all about creating
engaging content that resonates with your target
audience. Let's dive deeper info why content
marketing is still the king of digital marketing and

how it can work wonders for your business.

Simply put, content marketing is a strategic
approach focused on creating and distributing
valuable content to attract and engage a
defined audience. This includes articles, videos,
infographics, and podcasts that provide helpful
information  rather  than  advertisements.
According to the Content Marketing Institute,
70% of consumers prefer to learn about a
company through articles rather than ads. That's
a huge percentage showing how effective
content marketing can be




O] BUILDS TRUST AND

THE BENEFITS CREDIBILITY
O B CONTENT A well-crafted blog post or informative video helps establish you

as an authority in your field. When users know they can rely on

NARKET'NG your content, they're more likely to choose your products or

services.

INCREASES WEBSITE ENHANCES AUDIENCE
02 03
TRAFFIC ENGAGEMENT

Quality content draws visitors to your website. Engaging content encourages users to interact
Incorporating SEO techniques can boost your with your brand. This can lead to shares on social
visibility in search engine results, sending more media, comments, and even loyal followers who
organic traffic your way. cmake may recommend you to others.

04 SUPPORTS LEAD GENERATION

Valuable content can attract qualified leads. By offering helpful information, you create an

opportunity for potential customers to move further down the sales funnel.




In an age where wusers have numerous
alternative options at their fingertips, content
marketing stands as a powerful weapon for
businesses. It's not just about selling products;
it's about offering value and establishing a

community around your brand.

As we move forward, remember that content
marketing will confinue to evolve. Staying
updated with the latest trends and best
practices ensures your continued success in this
competitive landscape. So gear up—content

marketing isn't going anywhere soon!

By following these principles, you'll position
your business for success in the content-driven
marketplace. Kindling relationships and trust
with your audience — that's what makes
content marketing fruly king!

KEEP
YOUR

CONTENT
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Consistency is one of the keys to
successful social media marketing.
Build a content calendar in which you
have regular postings. This helps you
to be in the psyche of your audience
regularly, while helping to build
familiarity and  frust.  However,
remember: Quality always beats
quantity on every count. Every posting
must be informative, engaging, and
should be pegged to your brand's
voice. Combine formats like images,
videos, stories, and live streams to
keep fresh interactive contfent. The
images need to be top-notch, and
the captions engaging, typically with
an explicit call to action, persuading
your audience to take action on
account of the content. Apart from
that, using user-generated content
like testimonials, reviews, or customer
stories to ramp up authenticity and
make users feel part of a community
related to one's brand makes a
difference.

At the core of any successful social
media marketing is engagement
itself. This means establishing a
relationship  with  the  audience
instead of |ust posting pictures and
videos. Replying to comments,
responding to messages, and giving
feedback about your followers'
content helps build an amiable,
customer-centric brand. This is where
personalization can really up the
ante.

Segment your audience demographically, by
interests, or even behaviors, and create content
that appeals specifically to the needs of each of
those segments. Features such as stories, polls, and
live Q&A create a more interactive experience
with which your audience can walk away from
feeling more connected and appreciative.




While promoted posts and advertisements
may make this reach even larger, especially
if you target certain demographics or
interests, organic growth through persistent
engagement and content sharing is equally
crucial. Also, influencer collaborations may
be quite effective in providing access to
already established audiences that trust
recommendations from the influencer.
Selection of influence must be very careful
about character to coincide with the brand
in order to enable more authentic
partnerships. And never be afraid to cross-
promote your content between email
marketing and blog posts, or other digital
channels, in an integrated and coherent way
to have a wholesome marketing campaign.

Analytics monitoring is important, of course.

Take advantage of each platform's insight into
what's working and what's not to refine your
strategy. One must also be flexible; social
media frends tend to change quite fast. Be
open to trying new formats as they become
popular, whether that's short-form video or
some kind of VR experience. Hash tags can
help make your content more discoverable,
especially if you leverage trending topics or
branded hash that  build
community around your brand.

create tags

Effective social media
marketing is an enerdetic
miX of strategy,
engagement,
personalization and
adaptiveness.




Finally, one of the most critical parts of
social media marketing is being
prepared for a crisis. Of course, there's
negative feedback-or customer
complaints. How you respond can make
a big difference in the way your brand is
perceived. React to criticism in a
professional manner and as quickly as
possible so that your audience know you
listen and take their concerns seriously.
Social media is a two-way conversation
tool, and it's just as important fo listen as
it is tfo speak. You will be able to
transform casual followers into brand
ambassadors with actual interaction,
personalized content and regular follow-
through that sets up your brand for long-
term success in the ever-changing world
of social media.




THE SIXTH SENSE OF MARKETING:
LEVERAGING INTUITION FOR
UNPARALLELED SUCCESS




In  this fast-evolving world of marketing,
predictability and, therefore, the ability to
react to consumer needs is very relevant.
Traditional data analytics and market research
are relevant, but they sometimes fail to capture
the subtlety in human behavior. Here is where
the concept of "sixth sense" comes into play in
marketing: infuition  built  alongside  the
analytical acumen will give marketers an edge
over their rivals in crafting campaigns that dig
deeper into the hearts of the target audience.

The Sixth Sense: Understanding Consumer
Behaviour and Market Trend in Marketing The
sixth sense, in the context of marketing, refers
to intuitive insight that binds consumer
behaviour and market trend analysis together.
This realm, beyond the five conventional senses
of sight, sound, smell, taste, and touch, is where
data meets human intuition. This intuition is not
about making random guesses but developing
a refined sense of empathy and foresight
through experience and observation.




THE ROLE OF DATA AND
INTUITION

Undeniably, the power of data-driven
marketing has its place. Data points into
concrete areas of consumer behaviors and
preferences, sometimes purchasing patterns.
However, data becomes limiting at times if
not interpreted with a human touch. For
instance, it may tell what kind of products
are being patronized, but not necessarily
why. This is where intuition comes in.

02 EXPERIENCE AND
OBSERVATION

The sixth sense in marketing is honed through

experience. Constantly reflect on past
campaigns, observing what worked and what
didn't. Keep an eye out for society's trends and
the way those trends take place as people
move through the marketplace.

Successful marketers may back their strategies
with a bedrock of data, but they use their
infuition-a sixth sense-to fill in the gaps. They
interpret data with a critical eye to human
emotion and social trends that allows them to
predict market shiffs sometimes before they
happen. This mix of data and intuition yields far
more creative and effective marketing
strategies.

DEVELOPING YOUR
MARKETING
INTUITION

DEEP CONSUMER
Ol UNDERSTANDING

Take time to understand your audience at a

deeper level beyond the purchase tendencies.
Talk with them on social media, attend focus
groups, and read their reviews. Understanding
their motivations, fears, and aspirations sharpens
your intuitive talents.

O3 EMPATHY

Put yourself in your customers' shoes. Imagine daily
life for them and how your product fits into that
life. Through empathy, you will continue to be able
to create much more relatable and effective

messages in marketing.

04 CREATIVITY AND INNOVATION

Do not be afraid to be out of the box. Oftentimes, intuition leads to creative solutions that

data alone might not suggest. Foster brainstorming sessions in which no idea is too wild.




In an era of constantly changing consumer behavior, the art of anticipation and agility has
become increasingly critical. A sixth sense for marketing-intuitive insight into the needs of
consumers and market dynamics-can indeed lead to greater effect of your campaigns.
Mixing data-driven insights with a strong infuition enables marketers to construct programs
that not only meet but exceed the expectations of today's empowered consumers.

This requires developing that sixth sense: deep commitment to understanding your audience
at a deeper level, continuous learning, and valuing both data and human insight. As
marketing keeps on changing, this will be the guiding factor for those who will pioneer
r uition in crafting campaigns that essentially speak to the soul of humanity. Unleash your
h sense and watch your marketing go from great to phenomenal.




LEVELING UP MARKETING IN

SRILANKA WITH
GAMIFICATION STRATEGIES

In the vibrant and diverse market of Sri Lankg,

engaging consumers is paramount. One innovative
gaining
gamification. By incorporating game-like elements

strategy that has been traction s
info marketing campaigns, brands in Sri Lanka can
create interactive and enjoyable experiences that
resonate deeply with their audience. This article
explores the concept of gamification in the
context of Sri Lankan marketing, its benefits,
successful  local

examples,  implementation

strategies, potential challenges, and future trends.

ok

Gamification involves integrating elements

typically found in games—such as points,

badges, leaderboards, challenges, and rewards
—into non-game scenarios fo boost user
participation and enthusiasm. In the realm of
marketing, gamification utilizes these features to
engaging

interactions. The advantages of gamification in

craft and enjoyable consumer

marketing are numerous, including higher levels
of engagement, stronger brand loyalty, the
dataq,

collection of valuable consumer and

improved customer education.



In  Sri
successfully integrated gamification into their

have

businesses

Lanka, several

marketing strategies, enhancing customer
engagement and loyalty through innovative
approaches.

Dialog Axiata, a prominent

telecommunications provider, employs
gamification in its loyalty programs where
customers accumulate

points by using

services, which can be redeemed for

rewards. This initiative includes ftiered
membership levels and exclusive challenges,
effectively boosting customer interaction and
loyalty. Similarly, PickMe, a leading ride-
hailing service, has introduced gamified
elements such as challenges and rewards for
frequent riders, fostering a strong sense of
continued

community and encouraging

usage. Keells Supermarket has also
embraced gamification through its mobile
app, offering customers interactive shopping
experiences like scavenger hunts = for
discounts and rewards, thereby enriching the
shopping |ourney and enhancing customer
retention. These examples illustrate how
gamification not only enhances consumer
inferaction but also drives sales and loyalty in

Sri Lanka's competitive market landscape.

Gamification in marketing offers several

distinct advantages for Sri Lanka's
dynamic market. Firstly, it enhances
consumer engagement by creating

inferactive and enjoyable experiences
that capture attention across diverse
preferences. This approach not only
fosters brand loyalty through rewarding
consumer participation but also facilitates
data

insights into consumer behaviors for more

effective collection,  providing

targeted strategies. Moreover,
gamification improves customer education
by making learning about products and
services enjoyable, particularly beneficial
in markets where fraditional advertising
may be less effective. Social sharing is
amplified as users enthusiastically share
their

visibility in Sri Lanka's connected social

achievements, bolstering brand

landscape. Given the country's high
mobile phone usage, gamified campaigns
are well-suited to reach and engage
consumers  who  rely

Additionally,

local

heavily  on
smartphones. gamification

supports tourism initiatives by
promoting destinations through interactive
while  also

challenges, encouraging

sustainable  practices  and  fostering
community connection by integrating local
traditions.

culture  and Ultimately,

embracing gamification enables  Sri

Lankan businesses to innovate and
maintain competitiveness on a global
scale, demonstrating their adaptability
and responsiveness to evolving marketing

trends.
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Implementing gamification in marketing
comes with its set of challenges, each
thoughtful
effective resolution. Firstly, it's crucial to

requiring strategies Sfor
avoid overcomplicating the gamified

experience, ensuring it remains

straightforward and easily
understandable. Complexity can lead to
frustration

user and disengagement,

undermining the campaign's purpose.
Secondly, striking a balance between fun
and conveying the marketing message is
essential. While gamification should be
it
communicate brand values and offerings

enjoyable, must also effectively

gemainiain relevance and impdet:
Ensuring fairness in gamified activities is
equally vital to sustain user frust and
engagement. Designing challenges that
are challenging yet achievable for all
frustration and

participants prevents

promotes inclusivity. Lastly, to sustain
long-term engagement, it's important to
the

regularly with new content, updates, and

refresh gamified  experience

challenges. Keeping the experience

dynamic and evolving helps retain user
interest and

enthusiasm, preventing

stagnation and maintaining ongoing
intferaction with the brand. By addressing

these challenges proactively, marketers

in Sri Lanka can maximize the
effectiveness  of  gamification  in
engaging consumers and achieving

marketing objectives.

The future of gamification in Sri
Lankan marketing looks promising,
with trends like
augmented reality (AR), virtual
(VR), Al-driven
set to revolutionize

emerging
reality and
gamification
consumer engagement. AR and VR
can create immersive experiences,
while Al can personalize gamified
interactions, making them more
engaging. Data
analytics will play a crucial role in

relevant and

refining gamification  strategies,
allowing marketers to continually

improve and adapt their campaigns.

Gamification offers a powerful tool
for marketers in Sri Lanka to engage
consumers in  an increasingly
competitive landscape. By making
marketing fun and
brands

connections, enhance loyalty, and

interactive,

can foster deeper
drive valuable consumer actions. As
technology advances, the potential
for gamification in marketing will
only grow, making it an essential
strategy for forward-thinking brands

in Sri Lanka.
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Dengue
Prevention
Campaign




HOLI
BASH

The Marketing Club hosted a vibrant
Holi festival, bringing students
together for a day filled with color,
joy, and celebration. The event
created a lively atmosphere,
promoting unity and happiness, while
everyone enjoyed the traditional
festivities with music, dance, and, of
course, splashes of color!

We are grateful to all the
participants and organizers for
making this celebration an

. unforgettable experience!
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Food &
Oneshot Drink
Stalls

The Marketing Club recently
organized vibrant Food (Hotdog) and
Oneshot Drink Stalls, which were a
hit among students and staff alike.

The stalls offered a delicious
hotdogs and refreshngdrmks
adding a flavorful ioucﬁ to the
DUS a’rmosphe‘?e




Seminar
series

The Marketing Club successfully
conducted the "Study Life
Management Webinar Series" for
school students, focusing on
helping them balance academics
and personal life. Through
interactive sessions, students
gained valuable tips on time
management, goal setting, and
effective study habits.

A big thank you to all participants
and organizers for making this

initiative a success in guiding our
future leaders!

Education Plus
Extracurricular Activities

Seminar series [

SUCCESSFULLY COMPLETED!

Thank You for Being the Spark:
Your Participation Made Our Seminar a Success!
= : BN 17 F [

MARKETING CLUIE
UNIVERSITY OF VAVUMIYA e

de in Action:
Thank You for Making

Gratitude in Action:
et Thauk Vou for Making
Our Seminar a Successt



Webinars &
Seminar

The Marketing Club successfully conducted a series of

insightful webinars and a seminar aimed at
enhancing personal and professional development.

Discovering Your Potential: Unlocking the
Motivational Power Within You inspired participants
to tap into their inner strengths.

Turning Minutes into Milestones as a Path to
Success equipped attendees with time management
strategies for achieving their goals.
Mastering the Art of Sales Management: Strategies
for Success provided valuable insights into effective
sales techniques.

Smart Referencing: Automatic References and
Citations in Microsoft Word with Mendeley
Reference Manager Software guided participants in
streamlining their research process

We thank all the speakers and participants for their
enthusiastic involvement, making these workshops a
-resounding success!

' MART,REFERENCING:

y

AUTOMATIC REFERENCES AND

llhlb &SI TATIONS IN MICROSOFT WORD WITH
’, = 4 MENDELEY REFERENCE MANAGER

SOFTWARE

o @ 25" september, 2024
(O From1:30-3:30pm

€) FBSCOMPUTERLAB

e ety )
Senior Lecturer .'g
Faculty of Businois Iml?n m‘

ALL 4TH YEAR BS STUDENTS & 3RD YEAR PM STUDENTS

MARKITING CLU

et UREVEEITY OF VAVUNITA.

TURNING MINUTES
INTO MILESTONES AS A

PATH TO SUCCESS

A

() https://learn.zoom.us/j/3117052951

e Marketing Club - 2024

! Invite You To A WorkShop
B s

-~

T4

|

o

P S
I i ial: i DEPARTMENT OF HRM
Discovering your potential: Unlocking i

.lh‘é‘m tivational power within you.

]

il

oin Zoom Meeting
https://learn.zoom.us/j/631809660077 pwd-ZXZs
| WGJ2cSIwMkdQVndzTIMyWU5Kdz09
.Y
| Meeting ID: 6318096 6007
Fassgode: HRM@workl

Online Webinar series II

Mastering the Art of Sales
Management : Strategies for
Success

"Unlock the secrets to driving
sales excellence and
achieving outstanding results
in your career! Join us for an
insightful session packed with
proven strategies and expert
tips.”

Date
July 17th, 2024

Time
03.00 PM

Guest Speaker

Join with Us Via Zoom

Resource person:
Dr. (Mrs.) S. Dilogini
Senior Lecturer,
Department of Marketing,
University of Jaffna

16th, September

(O 7.00PM-830PM

e MARKETING CLUB | UNIVERSITY OF VAVUNIYA



BOOK
DONATION

& The Marketing Club recently completed a
~successful books donation campaign aimed
‘ at promoting literacy and education in our
* community. We collected a variety of books
and distributed them to local schools and
5 { «, libraries, making valuable resources

\ accessible to students and readers.

We extend our heartfelt gratitude to all who

contributed bookssand supported this

initiative. Togethe
impact and :

8y : Markeling Club

unwersidy of
Vovulhya.




Freshers’
Welcome &
Seniors’ Farewell

The Marketing Club hosted a vibrant
Freshers' Welcome and heartfelt
Seniors’ Farewell, creating a memorable
event for all. It was a perfect blend of
fun, excitement, and nostalgia as new
members were warmly embraced into
the club while seniors were bid farewell
with gratitude and best wishes for their
future.

We cherish these moments of unity and |
celebration as we continue to build a
strong marketing community!



SN
SYSTEM

The Marketing Club successfully
implemented the 5S System at the
Soosairathnam Block, focusing on

improving organization, cleanliness, and
efficiency.

Through this initiative, we were able to
create a more structured and conducive
environment for both students and staff.

A big thank you to all who participated
and contributed to making this effort a
success!




RUFFLE
DRAW "'f"l
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The Marketing Club recently organized a
thrilling Raffle Draw, bringing excitement
and anticipation to the campus
community. Participants eagerly awaited
the announcement of the winners, and the
event created a lively atmosphere filled
with fun and enthusiasm. The lucky winners
walked away with amazing prizes, making
the event a memorable success.

i'_

A big thank you to everyone who
participated and supported the event. Stay
tuned for more exciting activities from the

Marketing Club!
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/
 TRUE SUCCESS IS .

VI D E O e cELEBRAT ozmn
MESSAGES .

The Marketing Club successfully ARKETIN
R DEPARTMENT OF MARKETIN G
conducted a series of short MANAGEMENT

video messages aimed at @
community development.

The videos, focusing on critical
themes such as “Save the Earth ‘
by Avoiding Plastics” and “True

Success is Celebrating SAVE THE EARTH 3)
Together,” encouraged positive

change and promoted %r
environmental awareness and

the value of unity. @ MARKETING CLUB

UNIVERSITY OF VAVUNIYA =

We are proud to have
contributed to meaningful
conversations that inspire

collechve achon for a better




Academic Statff of

The Department of
Ma’keting

Mr. S. A. Jude Leon
Senior Lecturer

. S. Sivanenthira
Lecturer

Head of the Depatment

Mrs. V. Kajanthy
Senior Lecturer

Mrs. KPW. Di
Weerasi
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. "Don i be afrald ’ro give up the
good to go for the great.”
- John D. Rockefeller

- Sometimes we get comfortable
with what's working, but growth
often requires stepping out of

- that comfort zone. Whether it's

taking a risk on a new strategy or

“rethinking your approach, never
settle for good when you have
the po’re‘n’ridl. to achieve
greatness.
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https://youtube.com/@universityofvavuniyafacult6765?si=t1uyoXv53AQOMvke
https://www.facebook.com/profile.php?id=100094682056787

