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Vice-Chancellor

Prof. T. Mangaleswaran
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y of Vavuniya.

‘as a bridge between theoretical knowledge and real—

world applications in the dynamic field of marketing. Each page reflects your
dedication to exploring innovative strategies, embracing emerging trends, and
delving into insightful analyses.

As a Vice Chancellor, I am immensely proud of the Marketing Club's
accomplishments and the role you play in enhancing the academic and
professional landscape of our institution.

I extend my gratitude to each contributor, editor, designer, and everyone
involved in bringing this magazine to life. Your collective efforts have
culminated in a publication that showcases your passion, talent, and
dedication.

Congratulations once again, and [ eagerly anticipate the future contributions
you will make to our university and the world of marketing.
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Dean / Faculty of Business Studies

Prof. Y.Nanthagopan

the talents of the students that all students can use to read and gain a good
understanding of marketing management theories and applications. In addition, it

consists of many thoughts and creations of the students.

The marketing club was established in 2021 at the faculty. The club organizes
many student activities such as seminars, awareness programs, career guidance
programs, community outreach activities, etc. In addition, the club commenced
publishing magazines the last year and shows continuous progress in adopting

beautiful creations.

I congratulate the chief editor and all the other members of the publication

committee for issuing this second volume of Marketing Sparks.
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Head of the Department of Marketing Management

Mr. .S. A. Jude Leon

: from the Marketing Club
ting d business—related articles,
markt e club®™ractivities) arnd = future

enhancements. Students provide their maximum output 1in
TN e s tiIcCIe=NIORthis magazine which triggers their abilities
in article writing, participation, and knowledge —sharing. This
magazine paves the way for all students to develop a high—
caliber personality. The Department of Marketing
INIE hacement feels proud to produce” “Mirketing Sparks” to
fulfill the requirements for the latest updates in the field of
marketing and business.

I wish to grab this@pPportiinity to congratulate and thank all
the members of the Marketing Club who sacrifice their time
for the sake of Marketing Sparks. This magazine will
tangibilize the footprints of the Marketing Club and the
Department of Marketing Management in the history of the
University of Vavuniya. I hope this magazine will be a
valuable treasure for future reference. As the Patron of the
Marketing Club, I am delighted with the evolutionary moves
of  “Marketing SparkE=E" S by yvear.




Senior Treasurer

Mrs.V.Kajanthy
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d olume of its annual magazine, ‘Marketing Sparks” .
Students are the source of energy and power they have innovative thinking and
creative thoughts which they can face any challenge brilliantly. Therefore, it is
a great platform for the Marketing Management specialization students to
showcase their creative abilities, through articles. This magazine i1s a mirror
reflecting the creativity of young minds of students. I hope that such endeavor

would continue in future as well. [ look forward to reading your next volumes.
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Marketing Club President

Mr.Sh;enelka Gimhan

"lub has thrived not only due to the passion each of you brings to our
shared interests, but also because of the strong sense of community that
binds us together. Your active participation, whether it's attending events,

contributing ideas, or fostering camaraderie, i1s what truly sets us apart.

As we move forward, I encourage you to continue being the driving force
behind our marketing club success. Your involvement shapes the direction
we take, the experiences we create, and the impact we have on both our
members and the broader community.

If you have any suggestions, feedback, or aspirations for our club's future,
please don't hesitate to share them. We are committed to ensuring that our
club remains a space where your voices are heard and your visions are
realized.

Thank you once again for your dedication and commitment. Together, we
can achieve even greater heights and create lasting memories.
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Editor

Ms.).LJensika

le magazine consists of innovative

students who study in the field of marketing Management.
There is no doubt that this will be a useful publication which will give benefits to
many categories of readers such as students, academics, marketers etc. I
congratulate each and every one who put their valuable efforts and hard work in
publishing this annual magazine. It i1s my wish that efforts and creations will not
stop here and grow to include many more. As the editor of the Marketing club, I
kindly invite my juniors te join hands to this kind of constructive club activities
because I am sure 1t will bring you confidence and great experiences. [ extend

my best wishes for the next steps of our club.




R Building Customer Satisfaetion

P.A.Sathyangani

The customer, in marketing, the customer is a very important
party. Marketing also depends on the customer, without the
customer there is no marketing, so customer satisfaction i1s a
very important concept. Therefore, every organization should
build satisfaction in its customers in its organization. What i1s
customer satisfaction, let's first consider it, as I think customer
satisfaction is a degree of ways satisfied your clients are
together along with your product or service. And for plenty
businesses, it s thesdistifgrioniamaona o hilillment  and a
failure—no pressure. If you requested a batch of enterprise
owners, How would you define customer satisfaction?” you
will maximum probable get a group of various answers. One
factor 1s certain: High client pride method clients are satisfied
and enterprise.

So how will can build customer satisfaction in today s

purchaser—centric world? These are a few popular
guidelines that follow to all businesses, regardless of Q’
their length or industry.

Collect client remarks: To higher recognize your ‘
clients’ needs, you want to pay attention to them and €
recognize what they want. By the use of surveys, you \
can degree client delight and find out what product
upgrades your client’ s request.

-
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In today s highly competitive market, building a strong brand name 1S
essential for businesses to succeed. A brand is more than just a name,
logo, or slogan; it represents the reputation and identity of a company. In
this article, we'll discuss essential tips and strategies for building a Stro_ng

aneesha Roshma

brand name. First let's defme what we mean by a "strong" brand name.
A strong brand name 1s one that is memorable, recognlzable and evokes
' - positive emotions and associations. It's a name that consumers trust and
are loyal to.

S0, how can a company build a strong brand name? The following tips and
“strategies can help: Know your target audience: To build a strong brand
name, you need to understand who vour target audience is and what they
want. Conduct market research to gain insights into your audience's
needs, preferences, and behaviors.Develop a;uniq_uevalue proposition: A
strong brand name is built on a strong value proposition—a- clear
statement of what makes your brand unique and valuable. Develop a value
proposition that sets your brand apart from competitors and resonates
with your target audience.

Create a: compelling brand story: A brand 'story is a narrative that
connects your brand with your target audience. It should be authentic,
emotional, and engaging. Use your brand story to communicate your
~ values, mission, and personality.Design a memorable brand identity: Your
brand identity includes your.logo colors, typography, and visual style. It
should be visually appealing; memorable and Con515tent across all
platforms and channels.







